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I —1. EHEREMPE Financial Summary (Consolidated)

(BA4L - EAM/%)  (Millions of Yen/%)

FY2025

FY2026

2024/9/1 - 2025/8/31

2025/9/1 - 2026/2/28

FY2025 E#] First Half

FY2025 T#i Second Half

FY2025 @# Full Year

FY2026 E#] First Half

&% e Lkt RIT#ALE &% bl RITHALE &% s Lt AIHALL =8 Skt ATHALL

Mil. Yen % Revenue | % Change Mil. Yen % Revenue % Change Mil. Yen % Revenue % Change Mil. Yen % Revenue % Change
7 £ %
Revenue 1,790,198 100.0 112.0 1,610,341 100.0 107.0| 3,400,539 100.0 109.6| 2,055,227 100.0 114.8
5t L ¥ F 4%
Gross_profit 954,827 53.3 113.0 874,031 54.3 105.6| 1,828,858 53.8 109.3| 1,111,574 54.1 116.4
REE
SG&A expenses 653,155 36.5 109.9 624,546 38.8 105.2| 1,277,701 37.6 107.6| 724,610 35.3 110.9
= ES
Operating income 304,217 17.0 118.3 260,048 16.1 106.7| 564,265 16.6 112.6| 400,666 195 131.7
i 5| i Fl 48
Income before tax 363,724 20.3 1215 286,850 17.8 111.3| 650,574 19.1 116.8| 428,805 20.9 117.9
HEORBEEICRET 5 LHFIE
Net income attributable to owners of the parent 233,566 13.0 119.2 199,443 12.4 113.3 433,009 12.7 116.4 279,290 13.6 119.6
aEast
Total assets 3,729,143 - 106.7 3,859,353 - 107.6] 3,859,353 - 107.6] 4,299,044 - 115.3
EXH 1 BHRE Y BEFIEE(H)
Basic earnings per share (yen) 761.38 - 119.2 650.06 - 1132 1,411.44 - 1164 910.25 - 119.6
EEATLHANEE (%)
ROA(%) 6.4 - - 5.3 - - 11.6 - - 6.8 - -
HedmAERESES 2HFEE (%)
ROE(%) 11.1 - - 8.9 - - 20.2 - - 11.4 - -
BARFEITERIXEB(THR)
Number of shares outstanding (thousands) 318,220 - - 318,220 - -] 318,220 - -| 318,220 - -




I —2. FEHEZEDOBAM Breakdown of Key Expenses (Consolidated)

(Bf1 - BAM/%)  (Millions of Yen/%)

FY2025

FY2026

2024/9/1 - 2025/8/31

2025/9/1 - 2026/2/28

FY2025 £#i First Half

FY2025 T#i Second Half

FY2025 &Hi Full Year

FY2026 L First Half

&% sEELt BHALE &% FE L ATHALE &% sEkLt ATHALE &% FE Lt BIHALE
Mil. Yen % Revenue | % Change Mil. Yen % Revenue | % Change Mil. Yen % Revenue . % Change Mil. Yen % Revenue - % Change

LEERE
Advertising and promotion 60,282 3.4 110.6 48,219 3.0 101.3 108,502 3.2 106.2 64,712 3.1 107.3
MRRE
Rental expenses 65,807 3.7 109.5 60,691 3.8 106.6 126,499 3.7 108.1 75,310 3.7 114.4
BAEENE RV Z DD EEE
Depreciation and amortization 107,115 6.0 108.3 107,310 6.7 103.2 214,425 6.3 105.7 113,962 55 106.4
RitE
Outsourcing 35,373 2.0 105.6 36,908 2.3 104.0 72,281 2.1 104.8 39,663 1.9 112.1
NS
Salaries 234,107 13.1 109.0 235,789 14.6 105.7 469,897 13.8 107.3 262,811 12.8 112.3
Wi
Logistics 76,533 4.3 119.0 67,658 4.2 114.5 144,192 4.2 116.9 88,768 4.3 116.0
Z Dt
Others 73,935 4.1 109.0 67,967 4.2 100.8 141,903 4.2 104.9 79,382 3.9 107.4

aft

Total 653,155 36.5 109.9 624,546 38.8 105.2| 1,277,701 37.6 107.6 724,610 35.3 110.9

I —3. E#EHRMHE®™E Capital Investment (Consolidated)

(B : ®AM) (Millions of Yen)

FY2025

FY2026

2024/9/1 - 2025/8/31

2025/9/1 - 2026/2/28

FY2025 £#i First Half

FY2025 T#§ Second Half

FY2025 &@#i Full Year

FY2026 L] First Half

ERN1=/nE%:
UNIQLO Japan 6,664 8,531 15,195 5,657
w1 =/nEE:
UNIQLO International 86,247 33,850 120,097 35,062
O—1—F%:
GU 3,188 4,528 7,717 1,770
Ja—nNIILITSUREE:
Global Brands 910 552 1,462 970
ZTOMEZE:
Others 14,918 12,510 27,428 12,436
&t
Total 111,929 59,973 171,902 55,897




I —4. HEEDOKKR Store Numbers by Operations (Consolidated)

(1) ERMRIHSRIE Store Numbers by Operations

FY2025 FY2026
2024/9/1 - 2025/8/31 2025/9/1 - 2026/2/28
FY2025 £#] First Half FY2025 TF#§ Second Half FY2025 &#i Full Year FY2026 £#8 First Half

RS GRIE% | SEEE | HRE | HUER | BEHR | MUEE | BIR% | HEH 0 REHR | MR PR | HIER  BIEHR | MHEE 0 ARH

Stores Stores Net Term Stores Stores Net Term Stores Stores Net Term Stores Stores Net Term

Opened | Closed | Change End Opened | Closed | Change End Opened | Closed | Change End Opened -~ Closed | Change End
a1=4/0FE% UNIQLO 82 64 +18 2,513 72 66 +6 2,519 154 130 +24 2,519 55 62 -7 2,512
ER1=/0FEEX UNIQLO Japan X 15 20 =5 792 17 15 +2 794 32 35 —3 794 8 18 —10 784
|E"é."[§ Directly-run stores 15 19 —4 783 16 15 +1 784 31 34 -3 784 8 18 —10 774
|75 >F x4 X[ESH Franchise stores 0 1 -1 9 1 0 +1 10 1 1 0 10 0 0 0 10
BHNI=-0FE UNIQLO International 67 44 +23 1,721 55 51 +4 1,725 122 95 +27 1,725 47 44 +3 1,728
4’ L—8—Fx 47 Greater China 26 35 -9 1,023 18 33 —15 1,008 44 68 —24 1,008 12 31 —19 989
FEXEE Mainland China 20 28 —8 918 15 31 —16 902 35 59 —24 902 10 31 —21 881
Z&i# Hong Kong 4 2 +2 36 0 1 —1 35 4 3 +1 35 0 0 0 35
A& Taiwan 2 5 -3 69 3 1 +2 71 5 6 —1 71 2 0 +2 73
§E Korea 7 2 +5 131 7 6 +1 132 14 8 +6 132 6 8 —2 130
RETOT - AVF-ZM X S/SE Asia & Oceania 14 6 +8 388 18 9 +9 397 32 15 +17 397 11 3 +8 405
< > HR—)L Singapore 0 2 —2 28 1 0 +1 29 1 2 —1 29 0 0 0 29
< L—<7 Malaysia 2 1 +1 59 5 5 0 59 7 6 +1 59 1 0 +1 60
4 4 Thailand 3 0 +3 71 0 1 —1 70 3 1 +2 70 2 0 +2 72
7 4 1) E> Philippines 1 3 —2 74 3 0 +3 7 4 3 +1 77 5 1 +4 81
1 > F+& <7 Indonesia 3 0 +3 75 4 2 +2 77 7 2 +5 77 1 2 -1 76
A—ZR 37 Australia 1 0 +1 39 1 0 +1 40 2 0 +2 40 0 0 0 40
AN kF L Vietham 2 0 +2 27 2 0 +2 29 4 0 +4 29 1 0 +1 30
14> F India 2 0 +2 15 2 1 +1 16 4 1 +3 16 1 0 +1 17
JE2K North America 14 1 +13 97 9 0 +9 106 23 1 +22 106 9 2 +7 113
‘*EI USA 9 1 +8 69 6 0 +6 75 15 1 +14 75 4 2 +2 77
\7]7‘@ Canada 5 0 +5 28 3 0 +3 31 8 0 +8 31 5 0 +5 36
B Europe 6 0 +6 82 3 3 0 82 9 3 +6 82 9 0 +9 91
EE UK 1 0 +1 20 1 0 +1 21 2 0 +2 21 2 0 +2 23
735 R France 0 0 0 28 0 1 —1 27 0 1 —1 27 2 0 +2 29
K4 Y Germany 0 0 0 10 0 1 —1 9 0 1 —1 9 3 0 +3 12
~AJL¥—  Belgium 0 0 0 3 0 1 -1 2 0 1 -1 2 1 0 +1 3
AARA >~ Spain 0 0 0 6 1 0 +1 7 1 0 +1 7 0 0 0 7
A z—T> Sweden 0 0 0 3 0 0 0 3 0 0 0 3 0 0 0 3
#4524 Netherlands 2 0 +2 4 1 0 +1 5 3 0 +3 5 0 0 0 5
T<¥—% Danmark 1 0 +1 2 0 0 0 2 1 0 +1 2 0 0 0 2
457 ltaly 1 0 +1 4 0 0 0 4 1 0 +1 4 0 0 0 4
LYt T LY  Luxembourg 0 0 0 1 0 0 0 1 0 0 0 1 0 0 0 1
R—3 > F Poland 1 0 +1 1 0 0 0 1 1 0 +1 1 1 0 +1 2
P—a1—FX GU 14 8 +6 478 25 17 +8 486 39 25 +14 486 9 18 —9 477
JB—/8 LTS5 FEFE  Global Brands 22 25 -3 625 24 84 —60 565 46 109 —63 565 13 35 —22 543
A —F%E Theory X 7 6 +1 443 13 30 —17 426 20 36 —16 426 8 11 -3 423
TS5RXTEE PLST 3 2 +1 41 3 3 0 41 6 5 +1 41 4 3 +1 42
CDC/PTTH % X 12 17 —5 141 8 51 —43 98 20 68 —48 98 1 21 —20 78
# & & Grand Total 118 97 +21 3,616 121 167 —46 3,570 239 264 —25 3,570 77 115 —38 3,532

K ISZVFvARXEEED
Includes franchise stores.

E1)  S—7F%F Ry ITT7y IR MTOEHTEELL

Note 1: Excludes Mina (Commercial Facility Business) and pop-up stores.
F2) TJAVRT—-F-3bFZI (CDC) BELTYUER ZL AL (PTT) BEOEHRE. ERERELI-O, A—FFLLTHIVH

Note 2: Store numbers for Comptoir des Cotonniers and Princesse tam.tam operations is counted as a single business, as the stores have been integrated.
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(2)HBARFEBEME (M) Total sales floor space at term end (m)

FY2025

FY2026

2024/9/1 - 2025/8/31

2025/9/1 - 2026/2/28

FY2025 E£#i First Half

FY2025

T# Second Half

FY2025 &#i Full Year

FY2026 £H#i First Half

ER1=4/0%% UNIQLO Japan 827,041 836,122 836,122 830,090
ZDhEZE Others 2,776,106 2,797,554 2,797,554 2,781,431
&5t Total 3,603,147 3,633,676 3,633,676 3,611,521

I) BRTEEEL. BEEOAZBLTEYES,
Note: Total sales floor space includes only directly-run stores.

I —5. AARPEXRA DRI

Number of Employees at Term End (Consolidated)

FY2025

FY2026

2024/9/1 - 2025/8/31

2025/9/1 - 2026/2/28

FY2025 E#] First Half

FY2025 T#] Second Half

FY2025 i@#j Full Year

FY2026 L#] First Half

A% 1B AR A% BB il AH Pt AITEALE N ¢ b P [T
Increase/ % Increase/ % Increase/ % Increase/ %
Number Decrease Change Number Decrease Change Number Decrease Change Number Decrease Change
(a) EIN=%R%E% UNIQLO Japan
BEHERE
Full-time employees 12,260 =5 100.0 12,116 —144 98.8 12,116 —258 97.9 11,884 —376 96.9
N—h-F LA
Part-time employees 20,129 —655 96.8 19,354 —775 96.1 19,354 —349 98.2 19,003 —1,126 94.4
Eraz=/nxx it
Total - UNIQLO Japan 32,389 —660 98.0 31,470 —919 97.2 31,470 —607 98.1 30,887 —1,502 95.4
(b) ZTDOMZEZE Others
EHERE
Full-time employees 47,471 +129 100.3 47,406 —65 99.9 47,406 —674 98.6 48,093 +622 101.3
IN—h-FILIN(E
Part-time employees 32,733 —1,428 95.8 31,114 —1,619 95.1 31,114 —1,328 95.9 32,511 —222 99.3
ZOMEFX S5t
Total - Others 80,204 —1,299 98.4 78,520 —1,684 97.9 78,520 —2,002 97.5 80,604 +400 100.5
(c) A&t Total
BEEHERE
Full-time employees 59,731 +124 100.2 59,522 —209 99.7 59,522 —932 98.5 59,977 +246 100.4
IN—R-TFILNA 5
Part-time employees 52,862 —2,083 96.2 50,468 —2,394 95.5 50,468 —1,677 96.8 51,514 —1,348 97.4
wast
Grand Total 112,593 —1,959 98.3 109,990 —2,603 97.7 109,990 —2,609 97.7 111,491 —1,102 99.0

E1) BHEREREIMEAE BTRE. EHERUTINAS FMEZRC. ) THYET,
Note 1: The number of Full-time employees does not include operating officers, junior employees, or part-time workers.

*2)

=k = TINA FRIZDOVTIE, ZESTHIEROFHABICIVEHLTEYET,

Note 2: Regarding the number of part-time and temporary workers, we record the average number of people for the affiliated year.




Breakdown of Holdings by Shareholder Type (As of February 28, 2026)

I—6. K&%ERK] (202652 A 28H ] #) Principal Shareholders (As of February 28, 2026)
RTHEM(BEHRRERLS)
HES AR () DB T HAEHRIED
EE (%)

Name Number of Shares % of Total Shares in Issue
BARYRI—FSAMSFERITHA 4
The Master Trust Bank of Japan,Ltd. 60,729,093 19.79%
WH E
Tadashi Yanai 48,621,852 15.85%
#HRELEBARDR T AERIT
Custody Bank of Japan, Ltd. 28,002,890 9.13%
TATATAIF—DAVRE—"JA
TTY Management B.V. 15,930,000 5.19%
RAT— k- A +Y— MEEEERIT
STATE STREET BANK AND TRUST COMPANY 14,732,237 4.80%
o FEA
Koji Yanai 14,345,985 4.68%
HH* —iE
Kazumi Yanai 14,345,424 4.68%
AR &ttFight&Step
Fight & Step Co., Ltd. 14,250,000 4.64%
HR<%MASTERMIND
MASTERMIND Co., Ltd. 10,830,000 3.53%
JPEILHY - FT—RERIT
JP MORGAN CHASE BANK 8,591,901 2.80%

I—-7. lBEENKRR SR (2026%F2 A 28 B R1E)
mEE BTHRRIAERER(8R) B BET-5%) MR L (%)
Number of Shareholders Number of Units % Share
Holding Share Units (One unit = 100 shares)

BN -Z Dt
Japanese individuals, others 7,510 987,556 31.05%
SRR
Japanese financial institutions 59 905,865 28.48%
NEEANE
Foreign companies etc. 1,130 957,803 30.12%
EERT-ZOMIEAN
Other Japanese companies and corporations 172 270,535 8.51%
EFH=t
Japanese securities companies 33 58,567 1.84%

&t

Total 8,904 3,180,326 100.00%

E1) BITREpR3188, 368k L - THYET,

Note 1: The numbers of shares less than one unit are 188,368 shares.

E2) BHOHKI, 38122781, TEA - ZoOfh (S113, 812BETEFENTE Y ET,
Note 2: 11,381,227 shares of treasury stock include 113,812 units of shares held by individuals and others.




I —8. BP9 AI5E LE&F

Sales Breakdown by Product Category/Operations

(841 : BHAM/%)  (Millions of Yen/%)

FY2025

FY2026

2024/9/1 - 2025/8/31

2025/9/1 - 2026/2/28

FY2025 E#} First Half FY2025 T#] Second Half FY2025 3&#i Full Year FY2026 £} First Half
FE bUREE TRkt Fe EuRgE [+ 1744 55 L UREE At Fe EuRgE 1744
Revenue Percent of Total Revenue Percent of Total Revenue Percent of Total Revenue Percent of Total
* > X Men'’s clothing 245,761 13.7 225,580 14.0 471,342 13.9 269,291 13.1
4 * > X Women's clothing 231,805 12.9 202,919 12.6 434,725 12.8 248,391 12.1
*9 X« AE— Children’s & Baby’s clothing 38,223 2.1 30,942 1.9 69,166 2.0 38,056 1.9
gy X - ZOfESF Goods and other items 21,404 1.2 21,408 1.3 42,813 1.3 21,326 1.0
ZDfth  Other 4,350 0.2 3,699 0.2 8,049 0.2 4,675 0.2
ERN1=9 0BEEA5 Total UNIQLO Japan Operations 541,545 30.3 484,550 30.1 1,026,096 30.2 581,740 28.3
*> X Men'’s clothing 459,517 25.7 405,192 25.2 864,709 25.4 560,581 27.3
4 * > X Women'’s clothing 429,958 24.0 395,342 24.6 825,300 24.3 539,097 26.2
*9 X« AE— Children’s & Baby’s clothing 86,557 4.8 71,178 4.4 157,735 4.6 99,632 4.8
5y X - ZOMESE Goods and other items 37,032 2.1 23,563 15 60,595 1.8 41,339 2.0
ZOfth  Other 1,090 0.1 857 0.1 1,947 0.1 725 0.0
BN1=H O0BEEAEt Total UNIQLO International Operations 1,014,155 56.7 896,133 55.6 1,910,289 56.2 1,241,377 60.4
1=/ AEEEF Total UNIQLO Operations 1,555,701 86.9 1,380,684 85.7 2,936,385 86.4 1,823,117 88.7
S—1—E% GU Operations 165,844 9.3 164,856 10.2 330,701 9.7 168,476 8.2
S Ba—/\ LTS5 RE%E Global Brands Operations 67,792 3.8 63,750 4.0 131,542 3.9 62,712 3.1
ZOfhEZE  Other Operations 859 0.0 1,050 0.1 1,910 0.1 920 0.0
&5t Total 1,790,198 100.0 1,610,341 100.0 3,400,539 100.0 2,055,227 100.0

)

1

8

BRI/ 0FE - HHA1-V0BEDOZTOMEE. FCHENRA - BEBTLETHYET., FCEERALIK., 75 0F v A XEICHTIERELE. I50F v A XENLDOAYYTAIRATHY.
WEEFLSEE. NUYDELIT WE) OMIBERVHETY > MILDIRAZTHYES,

A=/0FEERF, T2=90] TS50 RDAD1T7ILRBMBRFTEZETHYET,
D—a—BFELEFE, [O—a2—] TSV FOHPaT7LKHBEBRTEEELTHYET,

TJE—NILITS5Y REEE. 4 Y—F% ([Theory (4 V=) | F50 FEOKRBRBRTEE) . TSRXTFEE (PLST (FS5RT) | TS5V FEOKRMRARTEE) |
aAVkD—-F-ah=TEZ (TCOMPTOIR DES COTONNIERS (AX kT —-F+-ah=I) TSV RORERRFTEE) RUT)U R 2L - ZLEE (TPRINCESSE TAMTAM(FYV R B4 B L) ITSVFDORMBRFTEE) THRINTEYET .

ZTOhBEELFT, FTHEGEEETHYET.
EN1=/V0FRXICEFNSIEIT—RFELS

20254F8 A # LA 82,469E /5 M. 20254 8 A #A@H 152,364FH /A M. 20264 8 A#A LA 89,3948 5 M

WAL=V OBXICEFNDHEIT—RFELE

202548 A# L #A 177,445B 75 M. 20254 8 A #1iEH] 306,4305 5. 20264 8 AH#A L #A 229,546 B F M

ERESHEICE. HERFIEFATEYE A,

Note:
“Other” in UNIQLO Japan operations and UNIQLO International operations refers to Franchise-related income and Alteration charges.

1.

“Franchise-related income” refers to the proceeds from garment sales to franchise stores and royalty income. “Alteration charges” refers to income generated from embroidery prints and alterations to the length of pants.

UNIQLO Operations cover the selling of UNIQLO brand casual clothing.
GU Operations cover the selling of GU brand casual clothing.

Global Brands Operations consist of Theory operations (selling of Theory brand clothing), PLST operations (selling of PLST brand clothing), COMPTOIR DES COTONNIERS operations
(selling of COMPTOIR DES COTONNIERS brand clothing) and PRINCESSE TAM.TAM operations (selling of PRINCESSE TAM.TAM brand clothing).

Other Operations includes the real estate leasing business.
E-commerce revenue from UNIQLO Japan (internet and other direct sales channels)

Half year ended 28 February 2025: 82,469 million yen, Year ended 31 August 2025: 152,364 million yen, Half year ended 28 February 2026: 89,394 million yen
E-commerce revenue from UNIQLO International (internet and other direct sales channels)

Half year ended 28 February 2025: 177,445 million yen, Year ended 31 August 2025: 306,430 million yen, Half year ended 28 February 2026: 229,546 million yen
. The above amounts do not include consumption taxes, etc.
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I-1. BRaA=/08%x FEFEHEIE Management Indicator (UNIQLO Japan)

FY2025

FY2026

2024/9/1 - 2025/8/31

2025/9/1 - 2026/2/28

FY2025 £#A First Half

FY2025 &H] Ful Year

FY2026 L# First Half

EEEEMATELS X
Net sales of merchandise at directly-run stores

454,478,118 +H
Thousands of Yen

865,198,922 +H
Thousands of Yen

487,460,404 +H
Thousands of Yen

(R #FIE & X)

(Increase at same stores) +9.8 % +8.1 % +6.5 %
FHRBAR

Average number of employees 20,556 A 20,307 A 20,119 A
IASTYFLH 22,109 FF3 42,606 24,229 T

Net sales per employee

Thousands of Yen

Thousands of Yen

Thousands of Yen

FEHIRE G ER

Average retail floor space 836,321 m 841,411 M 838,771 m
RIS mEE

Total floor space at term end 827,041 ni 836,122 m 830,090 m
TmMAfUsELs 543 +H 1,028 +H 581 +H
Net sales per square meter of retail floor space Thousands of Yen Thousands of Yen Thousands of Yen
TmEYHARER 134 ¥H 156 +H 158 +H

Inventory per square meter at end of term

Thousands of Yen

Thousands of Yen

Thousands of Yen

FHRENETHE

Average number of stores in operation 792.4 792.0 783.8

154 -Y5ELES 573,546 +H 1,092,395 +H 621,959 +H
Net sales per store Thousands of Yen Thousands of Yen Thousands of Yen
1EL=YEARERE 141,406 +H 166,016 +H 169,171 +H

Inventory per store at end of term

Thousands of Yen

Thousands of Yen

Thousands of Yen

10 =Y AR EE
Shopfloor area per store

1,056 m

1,066 m

1,072 m

XEEEEMRTLSICIIEIVT—RTELEEEEHTEYER A,

Net sales of merchandise at directly-run stores in the above table exclude E-commerce sales.
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oD—2. F Wl:bDE# Jﬁﬁi% - @ﬁ : g%ﬁ@ﬁﬁﬁﬂtﬁ Year-on-Year Change in Same Store Sales, Customer Numbers and Average Purchase per Customer

(UNIQLO Japan)
FY2025 (2024/9/1 - 2025/8/31)
(%)
9A 10AR 118 12H 1A 2R L H#E 3A 4R 5A 6H 7R 8A THIE B
Sep Oct Nov Dec Jan Feb First Half Mar Apr May Jun Jul Aug Second Half Total
= L=
N;:JS:{;IEIGS 122.1 92.5 112.2 115.3 108.6 112.2 109.8 111.5 98.7 113.1 106.4 102.4 105.3 106.2 108.1
BEfFiE +Ea<—R =
Same stores+ Customer 118.1 93.1 107.2 111.0 97.7 108.2 105.3 109.6 98.6 1125 107.4 103.7 105.5 106.2 105.7
Online sales Numbers
714[5%4(714 stores) 2 E
Average 103.4 99.3 104.7 103.9 111.2 103.7 104.3 101.7 100.2 100.5 99.1 98.8 99.8 100.0 102.2
Purchase
==
N;;Js:e';r_és 124.7 94.1 113.8 116.7 110.1 114.6 111.6 113.0 101.0 115.5 108.9 104.4 107.2 108.3 110.0
BEEE+EIT—R =
Own stores + Customer 120.4 94.7 108.5 112.2 98.8 109.9 106.8 110.9 100.6 114.7 109.8 105.6 107.2 108.1 107.4
Online sales Numbers
784JE%#H(784 stores) FEf
Average 103.5 99.5 104.8 104.0 111.5 104.3 104.5 101.9 100.4 100.7 99.2 98.9 99.9 100.2 102.4
Purchase
FY2026 (2025/9/1 - 2026/8/31)
(%)
9A 10AR 11A 12H 1A 2R L H#AE 3A 4R 5A 6A 7R 8A THE B
Sep Oct Nov Dec Jan Feb First Half Mar Apr May Jun Jul Aug Second Half Total
= [
LE 99.0 125.1 107.6 93.4 114.0 104.6 106.5
Net Sales
BE7ENE +EOv—R =
Same stores+ Customer 96.7 116.3 102.8 89.8 107.5 96.6 101.0
Online sales Numbers
TAAJESH(744 stores) = B
Average 102.4 107.6 104.7 104.0 106.0 108.3 105.4
Purchase
bl
= 100.1 126.6 108.4 94.1 114.7 105.5 107.3
Net Sales
EEE+Eav—X =
Own stores + Customer 97.6 117.3 103.5 90.4 108.2 97.2 101.8
Online sales Numbers
TTATEEH(T74 stores) %= B
Average 102.5 107.9 104.7 104.1 106.0 108.5 105.5
Purchase
HE  BNLI=ZYODEERE (77 0F v A4 XEFEFELELY Data target: UNIQLO Japan directly-run stores (excluding franchise stores)
BEE : e o RECEETHRBLLEERS Same stores: Directly-run stores that have been in operation for the full business term
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