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I —1. EHREME Financial Summary (Consolidated)

(845 : BAM/%)  (Millions of Yen/%)

FY2023 FY2024 FY2025
2022/9/1 - 2023/8/31 2023/9/1 - 2024/8/31 2024/9/1 - 2025/8/31
FY2023 @H Full Year FY2024 @# Full Year FY2025 £#] First Half FY2025 TF# Second Half FY2025 E#] Ful Year
=8 L ATHALE =% L ATHALE ko4 L ATEALE =% L ATEALL =% F Lk AL
Mil. Yen % Revenue % Change Mil. Yen % Revenue % Change Mil. Yen % Revenue % Change Mil. Yen % Revenue % Change Mil. Yen % Revenue % Change
bRl e
Revenue 2,766,557 100.0 120.2| 3,103,836 100.0 112.2| 1,790,198 100.0 112.0] 1,610,341 100.0 107.0| 3,400,539 100.0 109.6
SEEHFIAE
Gross _profit 1,436,360 51.9 119.0] 1,673,071 53.9 116.5 954,827 53.3 113.0 874,031 54.3 105.6| 1,828,858 53.8 109.3
REE
SG&A expenses 1,054,368 38.1 117.1] 1,187,713 38.3 112.6 653,155 36.5 109.9 624,546 38.8 105.2| 1,277,701 37.6 107.6
EEA
Operating income 381,090 13.8 128.2 500,904 16.1 131.4 304,217 17.0 118.3 260,048 16.1 106.7 564,265 16.6 112.6
G LIRS
Income before tax 437,918 15.8 105.9 557,201 18.0 127.2 363,724 20.3 121.5 286,850 17.8 111.3 650,574 19.1 116.8
BHOMBEEICREYT 5 SHFE
Net income attributable to owners of the parent 296,229 10.7 108.4 371,999 12.0 125.6 233,566 13.0 119.2 199,443 12.4 113.3 433,009 12.7 116.4
AEAH
Total assets 3,303,694 - 103.8| 3,587,565 - 108.6] 3,729,143 - 106.7| 3,859,353 - 107.6] 3,859,353 - 107.6
X1 A=Y SEFIE(M)
Basic earnings per share (yen) 966.09 - 36.1] 1,212.88 - 125.5 761.38 - 119.2 650.06 - 113.2| 1,411.44 - 116.4
BESEHATEE (%)
ROA(%) 9.1 - - 10.8 - - 6.4 - - 5.3 - - 11.6 - -
BeumAERERS SHAFEE (%)
ROE(%) 17.5 - - 19.4 - - 11.1 - - 8.9 - - 20.2 - -
HARBTERLR(TR)
Number of shares outstanding (thousands) 318,220 - -| 318,220 - -| 318,220 - -| 318,220 - -| 318,220 - -




I —2. FLEEEFEDOBEM Breakdown of Key Expenses (Consolidated)

(B41 : BHM%)  (Milions of Yen/%)

FY2023 FY2024 FY2025
2022/9/1 - 2023/8/31 2023/9/1 - 2024/8/31 2024/9/1 - 2025/8/31
FY2023 i@# Full Year FY2024 J@#A Full Year FY2025 E£#i First Half FY2025 TF# Second Half FY2025 J@#i Full Year
&% FELEi RITHALE il F Lt AL =% FELEH ATEALL &% FE Lt ATEALL &% FE Lt ATEALE
Mil. Yen % Revenue | % Change Mil. Yen % Revenue | % Change Mil. Yen % Revenue @ % Change Mil. Yen % Revenue % Change Mil. Yen % Revenue . % Change

LEERE
Advertising and promotion 92,312 3.3 116.5 102,126 3.3 110.6 60,282 3.4 110.6 48,219 3.0 101.3 108,502 3.2 106.2
WRRE
Rental expenses 103,123 3.7 131.6 117,063 3.8 113.5 65,807 3.7 109.5 60,691 3.8 106.6 126,499 3.7 108.1
BREHZER UV Z O OENE
Depreciation and amortization 186,872 6.8 103.7 202,898 6.5 108.6 107,115 6.0 108.3 107,310 6.7 103.2 214,425 6.3 105.7
Outsourcing 62,320 2.3 112.5 68,997 2.2 110.7 35,373 2.0 105.6 36,908 2.3 104.0 72,281 2.1 104.8
AGE
Salaries 383,977 13.9 120.5 437,972 14.1 114.1 234,107 13.1 109.0 235,789 14.6 105.7 469,897 13.8 107.3
L7k
Logistics 106,897 3.9 114.8 123,399 4.0 115.4 76,533 4.3 119.0 67,658 4.2 114.5 144,192 4.2 116.9
ZDfth
Others 118,862 4.3 125.0 135,254 4.4 113.8 73,935 4.1 109.0 67,967 4.2 100.8 141,903 4.2 104.9

P

[=N-1

Total 1,054,368 38.1 117.1| 1,187,713 38.3 112.6 653,155 36.5 109.9 624,546 38.8 105.2| 1,277,701 37.6 107.6
I —3. EHFRHEI™E Capital Investment (Consolidated)

(Bfi : §AM) (Milions of Yen)
FY2023 FY2024 FY2025
2022/9/1 - 2023/8/31 2023/9/1 - 2024/8/31 2024/9/1 - 2025/8/31
FY2023 i@ Full Year FY2024 @HA Full Year FY2025 E££f First Half FY2025 TF#f Second Half FY2025 J&@#i Full Year

ER1=/0%xk:
UNIQLO Japan 23,692 12,053 6,664 8,531 15,195
w\raz=sn®Exk:
UNIQLO International 33,332 57,675 86,247 33,850 120,097
O—a1—F%:
GU 8,780 6,786 3,188 4,528 7,717
JE—NILISUREE:
Global Brands 1,805 1,621 910 552 1,462
ZTOMEE:
Others 34,414 33,976 14,918 12,510 27,428

&t

Total 102,024 112,112 111,929 59,973 171,902
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I —4. HBIEDIKR Store Numbers by Operations (Consolidated)

(1) E#BFARIHBIE Store Numbers by Operations

(B JE5H)
(Stores)

FY2024

FY2025

2023/9/1 - 2024/8/31

2024/9/1 - 2025/2/28

FY2024 @&#i Full Year FY2025 E#] First Half FY2025 T# Second Half FY2025 &H#i Full Year

HIER | RIEH SUEE | AIRH | HIUEH | RER SUEE AR | HIER  REH O SUER HIRH | HEHR BRER | MUEE | HRK

Stores | Stores Net Term | Stores | Stores Net Term | Stores : Stores Net Term | Stores : Stores Net Term

Opened  Closed (Change: End [Opened| Closed (Change End [Opened: Closed (Change. End |Opened: Closed Change: End
a1=/0FE% UNIQLO 181 120 +61 2,495 82 64 +18] 2,513 72 66 +6 2,519 154 130 +24| 2519
ER1=/0%%X UNIQLO Japan ¥ 37 40 -3 797 15 20 —5 792 17 15 +2 794 32 35 -3 794
[EZE  Directly-run stores 37 40 -3 787 15 19 —4 783 16 15 +1 784 31 34 -3 784
|25 >F v 1 X[ES Franchise stores 0 0 0 10 0 1 -1 9 1 0 +1 10 1 1 0 10
BHL=/0FEZX UNIQLO International 144 80 +64; 1,698 67 44 +23] 1,721 55 51 +4 1,725 122 95 +27| 1,725
49 L—B—F x4+ Greater China 54 53 +1 1,032 26 35 —9/ 1,023 18 33 —15 1,008 44 68 —24| 1,008
PEXEE Mainland China 49 48 +1 926 20 28 —8 918 15 31 —16 902 35 59 —24 902
Z# Hong Kong 1 0 +1 34 4 2 +2 36 0 1 -1 35 4 3 +1 35
&% Taiwan 4 5 -1 72 2 5 -3 69 3 1 +2 71 5 6 -1 71
8[E Korea 10 10 0 126 7 2 +5 131 7 6 +1 132 14 8 +6 132
HE7IT AVE -ZMH#KE S/SE Asia & Oceania 54 16 +38 380 14 6 +8 388 18 9 +9 397 32 15 +17 397
> U HR—)L Singapore 3 2 +1 30 0 2 —2 28 1 0 +1 29 1 2 —1 29
¥ L—<7 Malaysia 14 10 +4 58 2 1 +1 59 5 5 0 59 7 6 +1 59
% 4 Thailand 7 1 +6 68 3 0 +3 71 0 1 -1 70 3 1 +2 70
24 1) E> Philippines 7 2 +5 76 1 3 —2 74 3 0 +3 7 4 3 +1 77
1 > Ex®$7 Indonesia 9 1 +8 72 3 0 +3 75 4 2 +2 77 7 2 +5 77
A—A L3517 Australia 5 0 +5 38 1 0 +1 39 1 0 +1 40 2 0 +2 40
A kF L Vietnam 6 0 +6 25 2 0 +2 27 2 0 +2 29 4 0 +4 29
14> K India 3 0 +3 13 2 0 +2 15 2 1 +1 16 4 1 +3 16
4tk North America 18 1 +17 84 14 1 +13 97 9 0 +9 106 23 1 +22 106
KE USA 13 1 +12 61 9 1 +8 69 6 0 +6 75 15 1 +14 75
[#3% Canada 5 0 +5 23 5 0 +5 28 3 0 +3 31 8 0 +8 31
BN Europe 8 0 +8 76 6 0 +6 82 3 3 0 82 9 3 +6 82
EE UK 2 0 +2 19 1 0 +1 20 1 0 +1 21 2 0 +2 21
75 VX France 3 0 +3 28 0 0 0 28 0 1 -1 27 0 1 -1 27
E4 Y Germany 0 0 0 10 0 0 0 10 0 1 -1 9 0 1 -1 9
~JL¥F— Belgium 0 0 0 3 0 0 0 3 0 1 —1 2 0 1 -1 2
AARA > Spain 0 0 0 6 0 0 0 6 1 0 +1 7 1 0 +1 7
A T—T>2 Sweden 0 0 0 3 0 0 0 3 0 0 0 3 0 0 0 3
#4524 Netherlands 0 0 0 2 2 0 +2 4 1 0 +1 5 3 0 +3 5
T v<—% Danmark 0 0 0 1 1 0 +1 2 0 0 0 2 1 0 +1 2
4517 ltaly 2 0 +2 3 1 0 +1 4 0 0 0 4 1 0 +1 4
Y2 TILY  Luxembourg 1 0 +1 1 0 0 0 1 0 0 0 1 0 0 0 1
R—5 > F Poland 0 0 0 0 1 0 +1 1 0 0 0 1 1 0 +1 1
P—a1—FX GU 38 29 +9 472 14 8 +6 478 25 17 +8 486 39 25 +14 486
J0—/n\)LT5 > FEE Global Brands 46 99 —53 628 22 25 -3 625 24 84 —60 565 46 109 —63 565
tA)—FFE Theory X 33 27 +6 442 7 6 +1 443 13 30 —17 426 20 36 —16 426
TS5ATHEHE PLST 6 18 —12 40 3 2 +1 41 3 3 0 41 6 5 +1 41
CDC/PTTE X 7 54 —47 146 12 17 —5 141 8 51 —43 98 20 68 —48 98
# & & Grand Total 265 248 +17. 3,595 118 97 +21 3,616 121 167 —46/ 3,570 239 264 —25| 3,570

X ISUFYAREEED
Includes franchise stores.

E1) S—FHEE Ry ITTVITRITOEHTEELL

Note 1: Excludes Mina (Commercial Facility Business) and pop-up stores.

x2)

AVERI— T AT (ODC) FEELTYUHER FL -84 PI) BEOEHRSZ. EHERES LIz, A—FFLLTAYV+

Note 2: Store numbers for Comptoir des Cotonniers and Princesse tam.tam operations is counted as a single business, as the stores have been integrated.
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(2)EKFIHBERE (M) Total sales floor space at term end (m)

FY2024

FY2025

2023/9/1 - 2024/8/31

2024/9/1 - 2025/2/28

FY2024 &#] Full Year

FY2025 E£# First Half

FY2025 T#] Second Half

FY2025 &#i Full Year

ERNI1=/0FE% UNIQLO Japan 825,040 827,041 836,122 836,122
ZDEZE Others 2,746,970 2,776,106 2,797,554 2,797,554
&5t Total 3,572,010 3,603,147 3,633,676 3,633,676
GDHYFRFEBERL. EEEOHERBLTEVET.
Note: Total sales floor space includes only directly-run stores.
I -5 HiIREEB DR Number of Employees at Term End (Consolidated)
(BEGL - N)

(Employees/%)

FY2024

FY2025

2023/9/1 - 2024/8/31

2024/9/1 - 2025/2/28

FY2024 &#) Full Year

FY2025 E#i First Half

FY2025 T#§ Second Half

FY2025 i&#i Full Year

AH b Yo ATHALE A I AT RIHA L A R LHL A IR ATHALE
Increase/ % Increase/ % Increase/ % Increase/ %
Number | Decrease Change Number Decrease Change Number Decrease Change Number Decrease Change
(a) EN1=490ZF% UNIQLO Japan
BEHERE
Full-time employees 12,374 —108 99.1 12,260 —5 100.0 12,116 —144 98.8 12,116 —258 97.9
IN—RTILINA
Part-time employees 19,703 —3,078 86.5 20,129 —655 96.8 19,354 —775 96.1 19,354 —349 98.2
ERa1=/0%x &t
Total - UNIQLO Japan 32,077 —3,186 91.0 32,389 —660 98.0 31,470 —919 97.2 31,470 —607 98.1
(b) TDH#aZEZ Others
BEHERE
Full-time employees 48,080 +691 101.5 47,471 +129 100.3 47,406 —65 99.9 47,406 —674 98.6
IS—RTILINA(
Part-time employees 32,442 +874 102.8 32,733 —1,428 95.8 31,114 —1,619 95.1 31,114 —1,328 95.9
ZTOEE A5t
Total - Others 80,522 +1,565 102.0 80,204 —1,299 98.4 78,520 —1,684 97.9 78,520 —2,002 97.5
(c) A#t Total
BHERE
Full-time employees 60,454 +583 101.0 59,731 +124 100.2 59,522 —209 99.7 59,522 —932 98.5
IN—RT LN+
Part-time employees 52,145 —2,204 95.9 52,862 —2,083 96.2 50,468 —2,394 95.5 50,468 —1,677 96.8
wast
Grand Total 112,599 —1,621 98.6] 112,593 —1,959 98.3] 109,990 —2,603 97.7] 109,990 —2,609 97.7

CE) BHEREREHMEAE QTRE. EHERUTIAS MEEZERS, ) THYZFET,
Note: The number of Full-time employees does not include operating officers, junior employees, or part-time workers.
GE) R—=F - 7o FRIZDOVTIE, BETI2FEROTEYANRICLYRRELTEYET,
Note: Regarding the number of part-time and temporary workers, we record the average number of people for the affiliated year.




I—-6. KKEK: (202548 A31HER#)
FTFEHRX (BEHRZER
7 E X A (%) <o ) DEBI=RF BRI AR
ABDEIE (%)
Name Number of Shares % of Total Shares in Issue

BAYRA—rSAMERBTHA L (EFED)

Breakdown of Holdings by Shareholder Type (As of August 31,2025)

Principal Shareholders (As of August 31,2025)

The Master Trust Bank of Japan,Ltd. (Trust account) 60,831,093 19.83%
W E
Tadashi Yanai 53,391,852 17.40%
HASHBERHR T ERITUEEER)
Custody Bank of Japan, Ltd.(Trust account) 28,698,640 9.35%
TATATAIR—DAVRE—JA
TTY Management B.V. 15,930,000 5.19%
W A
Koji Yanai 14,345,985 4.68%
mH —if
Kazumi Yanai 14,345,424 4.68%
ER&HtFight&Step
Fight & Step Co., Ltd. 14,250,000 4.64%
AF— k- AR — MEFRT
STATE STREET BANK AND TRUST COMPANY 13,024,270 4.24%
ARE£#MASTERMIND
MASTERMIND Co., Ltd. 10,830,000 3.53%
JPELHY - FI—RERIT
JP MORGAN CHASE BANK 8,854,037 2.89%
I—7. AAENKRIS MK (202548 A31HBE)
EE BaMmAKREHR (&) B (1 Bx=-a%) Rt (%)
Number of Shareholders Number of Units % Share
Holding Share Units (One unit = 100 shares)

BN -Z Dt
Japanese individuals, others 10,735 1,042,796 32.79%
SRitES
Japanese financial institutions 64 914,586 28.76%
SEA
Foreign investors 1,098 907,123 28.53%
BERM-ZOMIEA
Other Japanese companies and corporations 239 254,742 8.01%
FEF AL
Japanese securities companies 38 60,931 1.92%

&t

Total 12,174 3,180,178 100.00%

CGE) BREHRIT203, 168> THYFET,

Note: The numbers of shares less than one unit are 203,168 shares.

GE) BT#R11,401, 789%k(1E. TEA - Tl IT114,017TETEFATEY FET,
Note: The 11,401,789 shares of treasury stock include 114,017 units of shares held by individuals and others.
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I —8. #F5I5E LE&R

Sales Breakdown by Product Category/Operations

(BfI - BAA/%)

(Millions of Yen/%)

FY2024

FY2025

2023/9/1 - 2024/8/31

2024/9/1 - 2025/8/31

FY2024 ##] Full Year

FY2025 £ First Half

FY2025 T# Second Half

FY2025 &) Full Year

55 L UREE HERLE 5e bUn gk ;9744 Pl g R Eall g3 59744

Revenue Percent of Total Revenue Percent of Total Revenue Percent of Total Revenue Percent of Total
* X Men'’s clothing 415,253 13.4 245,761 13.7 225,580 14.0 471,342 13.9
74 4> X Women's clothing 405,260 13.1 231,805 12.9 202,919 12.6 434,725 12.8
Fy X+ RE— Children’s & Baby’s clothing 67,288 2.2 38,223 2.1 30,942 1.9 69,166 2.0
JwX - ZOHES  Goods and other items 36,983 1.2 21,404 1.2 21,408 1.3 42,813 1.3
ZDfth  Other 7,441 0.2 4,350 0.2 3,699 0.2 8,049 0.2
ER1=/ AFEFXEE Total UNIQLO Japan Operations 932,227 30.0 541,545 30.3 484,550 30.1 1,026,096 30.2
* X Men'’s clothing 786,625 25.3 459,517 25.7 405,192 25.2 864,709 25.4
4 4> X Women's clothing 721,982 23.3 429,958 24.0 395,342 24.6 825,300 24.3
Fy X+ AE— Children’s & Baby’s clothing 149,195 4.8 86,557 4.8 71,178 4.4 157,735 4.6
JyX - ZOESE  Goods and other items 53,096 1.7 37,032 2.1 23,563 15 60,595 1.8
Z D Other 933 0.0 1,090 0.1 857 0.1 1,947 0.1
B 1=9 NFEXAEE Total UNIQLO International Operations 1,711,833 55.2 1,014,155 56.7 896,133 55.6 1,910,289 56.2
1=/ O0BESE Total UNIQLO Operations 2,644,060 85.2 1,555,701 86.9 1,380,684 85.7 2,936,385 86.4
o—1—E¥ GU Operations 319,162 10.3 165,844 9.3 164,856 10.2 330,701 9.7
g 8—/\ LTS5 FE%E  Global Brands Operations 138,837 4.5 67,792 3.8 63,750 4.0 131,542 3.9]
ZDHhEZE Other Operations 1,776 0.1 859 0.0 1,050 0.1 1,910 0.1
BEF Total 3,103,836 100.0 1,790,198 100.0 1,610,341 100.0 3,400,539 100.0

GE)

1 BRA=/ABE-BALI-I0BEOTOMEE, FCHBERA - BEETLETHYET, FCREERALIZ. 75 0F v 4 XEITHT SERFTL

WEBFTEE LML, AVYDOELIS WEE) OMIERVERT) U ML PRAFTHYET,

2 -/ n0FELF.
AR+ Y- N

fla=50] IS5V FDATa7ILRHBBRTEZETHY FT.
[S—1—] IS5V FOAPaT7IKRHBRFTEETHYET.

4 JO—NILITSUREER, 4 Y—FE ([Theory (€4 U—) | TS5V FEORMRBRFTEE) . TS5RATEE (IPLST (F5RTF) | TS5V FEDKRHMRIMEEE) |
Ak T —-F-3r=T%E% (TCOMPTOIR DES COTONNIERS (AV b —-F-ab=T) TSV R ORKBRRFTEE) RUTUL R 2L -ALEZE (TPRINCESSE TAM.TAM(FUVER 8L -4 L) ITSVRORMSRFTEE) THRSN TEYET,

5 ZTOMBFXELE. THEEEEZFTHYET.
ER1=V0FEICTEFNDHEIT—RFELE
20244 8 A#AEH] 136,961FH M. 202548 A #1EH#A 152,36455 M
7 BHALZVDFEICEFNHEIT—RETLE
20244 8 A#AEH 278,839Em A M. 20254 8 A #A:&#A 306,4308 5 M
8 LRELHICE. HEBREIZTFLTEYELA.
Note:

1. “Other” in UNIQLO Japan operations and UNIQLO International operations refers to Franchise-related income and Alteration charges.

ISV F XA RENLOOLYYFARATHY .

“Franchise-related income” refers to the proceeds from garment sales to franchise stores and royalty income. “Alteration charges” refers to income generated from embroidery prints and alterations to the length of pants.

I

UNIQLO Operations cover the selling of UNIQLO brand casual clothing.
GU Operations cover the selling of GU brand casual clothing.

> w

(selling of COMPTOIR DES COTONNIERS brand clothing) and PRINCESSE TAM.TAM operations (selling of PRINCESSE TAM.TAM brand clothing).

o

Other Operations includes the real estate leasing business.

o

E-commerce revenue from UNIQLO Japan (internet and other direct sales channels)

Year ended 31 August 2024: 136,961 million yen, Year ended 31 August 2025: 152,364 million yen
7. E-commerce revenue from UNIQLO International (internet and other direct sales channels)
Year ended 31 August 2024: 278,839 million yen, Year ended 31 August 2025: 306,430 million yen

8. The above amounts do not include consumption taxes, etc.

Global Brands Operations consist of Theory operations (selling of Theory brand clothing), PLST operations (selling of PLST brand clothing), COMPTOIR DES COTONNIERS operations



I—-1. BAA=/0ExXx FTEREHEHE Management Indicator (UNIQLO Japan)

FY2024

FY2025

2023/9/1 - 2024/8/31

2024/9/1 - 2025/8/31

FY2024 E#i First Half

FY2024 &H] Ful Year

FY2025 E£Hi First Half

FY2025 @H Full Year

EEEEMRTELS X
Net sales of merchandise at directly-run stores

407,081,351 +H
Thousands of Yen

788,443,240 +H
Thousands of Yen

454,478,118 +H
Thousands of Yen

865,198,922 +H
Thousands of Yen

(Bt & /& f# &)

(Increase at same stores) -3.4 % +3.2 % +9.8 % +8.1 %
TEHRBAG

Average number of employees 20,762 A 20,511 A 20,556 A 20,307 A
TASERYELER 19,607 M 38,440 F+H 22,109 FM 42,606 FM

Net sales per employee

Thousands of Yen

Thousands of Yen

Thousands of Yen

Thousands of Yen

FIRENEISEE

Average retail floor space 828,981 828,345 i 836,321 841,411 m
HARITIHEIR

Total floor space at term end 823,827 mi 825,040 mi 827,041 M 836,122 M
HUEVUEE = 491 FH 952 +H 543 FH 1,028 FH
Net sales per square meter of retail floor space Thousands of Yen Thousands of Yen Thousands of Yen Thousands of Yen
TmMEYHARERE 128 +H 142 ¥H 134 +H 156 +H

Inventory per square meter at end of term

Thousands of Yen

Thousands of Yen

Thousands of Yen

Thousands of Yen

THIRENE

Average number of stores in operation 798.7 794.4 792.4 792.0
1EAYELS 509,712 +H 992,539 +H 573,546 +H 1,092,395 +H
Net sales per store Thousands of Yen Thousands of Yen Thousands of Yen Thousands of Yen
1ES-VERERE 133,900 +H 148,436 +H 141,406 +H 166,016 F+HM

Inventory per store at end of term

Thousands of Yen

Thousands of Yen

Thousands of Yen

Thousands of Yen

1EA-YSEIHEE
Shopfloor area per store

1,043 m

1,048 m

1,056 m

1,066 m

HEEEBRGTLEICEEaAY—RARLEEZEOTEYERA.
*Net sales of merchandise at directly-run stores in the above table exclude E-commerce sales.




I—2  BRA=/0%% FLE EH - FEMORIEE Year-on-Year Change in Same Store Sales, Customer Numbers and Average Purchase per Customer
(UNIQLO Japan)

FY2024 (2023/9/1 - 2024/8/31)
(%)

9A 10A 11A8 128 1R 28 L HAE 3A 47 58 6H 7R 8A THIET B
Sep Oct Nov Dec Jan Feb First Half Mar Apr May Jun Jul Aug Second Half|  Total
==
N::t:JS:’.:'lT:as 95.4 91.5 110.0 84.6 100.4 107.2 96.6 98.5 118.9 108.4 114.9 108.1 125.3 111.7 103.2
BEfFIE +EQY—R =
Same stores+ Customer 93.2 89.7 106.0 85.4 98.7 102.6 95.0 92.3 106.8 100.2 108.1 101.1 118.4 104.1 99.2
Online sales Numbers
713/5%#(713 stores) EH(f
Average 102.3 102.0 103.8 99.1 101.8 104.4 101.8 106.7 111.3 108.2 106.3 106.8 105.8 107.3 104.1
Purchase
N?{é:is 96.9 92.6 111.7 85.9 102.3 109.3 98.2 101.0 120.3 109.3 116.0 109.6 126.9 113.3 104.9
EEE+EaIY—R =
Own stores + Customer 94.8 90.8 107.5 86.6 100.3 104.5 96.4 94.5 108.1 100.8 108.8 102.4 119.9 105.4 100.6
Online sales Numbers
7875 %(787 stores) FH(M
Average 102.3 101.9 103.9 99.2 101.9 104.5 101.8 106.8 111.3 108.4 106.6 107.0 105.9 107.5 104.2
Purchase
FY2025 (2024/9/1 - 2025/8/31)
(%)
98 10A 11A8 128 1A 28 L HAE 3A 47 58 6H 7R 8A THIET B
Sep Oct Nov Dec Jan Feb First Half Mar Apr May Jun Jul Aug Second Half|  Total
== S —o
NZ\:JS:;IE(;S 122.1 92.5 112.2 115.3 108.6 112.2 109.8 111.5 98.7 113.1 106.4 102.4 105.3 106.2 108.1
BEFFIE +EQR—R =5
Same stores+ Customer 118.1 93.1 107.2 111.0 97.7 108.2 105.3 109.6 98.6 112.5 107.4 103.7 105.5 106.2 105.7
Online sales Numbers
714J5%#(714 stores) 2 Hfff
Average 103.4 99.3 104.7 103.9 111.2 103.7 104.3 101.7 100.2 100.5 99.1 98.8 99.8 100.0 102.2
Purchase
NZ‘{JS::ES 124.7 94.1 113.8 116.7 110.1 114.6 111.6 113.0 101.0 115.5 108.9 104.4 107.2 108.3 110.0
EEE+EIY—R =g
Own stores + Customer 120.4 94.7 108.5 112.2 98.8 109.9 106.8 110.9 100.6 114.7 109.8 105.6 107.2 108.1 107.4
Online sales Numbers
784JE%#(784 stores) EH(f
Average 103.5 99.5 104.8 104.0 111.5 104.3 104.5 101.9 100.4 100.7 99.2 98.9 99.9 100.2 102.4
Purchase
®E : BRNI=VODOEEE (7530FvA XERFEELHLY) Data target: UNIQLO Japan directly-run stores (excluding franchise stores)
BFE: AHHELI SHRFECRETHRBLZEESE Same stores: Directly-run stores that have been in operation for the full business term
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