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I —1. EHEREMPE Financial Summary (Consolidated)

(Ef

‘B M) (Millions of Yen/%)

FY2021

FY2022

FY2023

2020/9/1 - 2021/8/31

2021/9/1 - 2022/8/31

2022/9/1 - 2023/8/31

FY2021 @#§ Full Year

FY2022 @#§ Full Year

FY2023 £#i First Half

FY2023 TF#i Second Half

FY2023 @] Full Year

ot ] FELEL BTHALE &% L ATHALE ot Lt RTHALE ot FELL RTHALE &% FELEL RIT#ALE
Mil. Yen % Revenue % Change Mil. Yen % Revenue % Change Mil. Yen % Revenue % Change Mil. Yen % Revenue % Change Mil. Yen % Revenue % Change
5t LR
Revenue 2,132,992 100.0 106.2| 2,301,122 100.0 107.9| 1,467,350 100.0 120.4| 1,299,206 100.0 120.1] 2,766,557 100.0 120.2
5c b #FI 3
Gross_profit 1,073,955 50.3 110.1] 1,206,859 52.4 1124 741,520 50.5 117.9 694,839 53.5 120.3| 1,436,360 51.9 119.0
REE
SG&A expenses 818,427 384 101.6 900,154 39.1 110.0 524,210 35.7 119.3 530,157 40.8 115.0f 1,054,368 38.1 117.1
= 20E-
Operating income 249,011 11.7 166.7 297,325 12.9 1194 220,263 15.0 116.4 160,826 12.4 148.8 381,090 13.8 128.2
i 5| Bl 2%
Income before tax 265,872 125 173.9 413,584 18.0 155.6 230,499 15.7 108.4 207,418 16.0 103.2 437,918 15.8 105.9
Bt OmEAEICRET 2 LHF
Net income attributable to owners of the parent 169,847 8.0 188.0 273,335 11.9 160.9 153,392 10.5 104.5 142,837 11.0 112.9 296,229 10.7 108.4
aEast
Total assets 2,509,976 - 104.1] 3,183,762 - 126.8| 3,015,617 - 114.2] 3,303,694 - 103.8| 3,303,694 - 103.8
ARG
Total equity 1,162,298 - 116.7] 1,615,402 - 139.0] 1,657,969 - 125.4] 1,873,360 - 116.0f 1,873,360 - 116.0
EARE 1 RS Y BEFIE (M)
Basic earnings per share (yen) 1,663.12 - 187.9 2,675.30 - 160.9 1,500.88 - 104.4 465.79 - 37.6 966.09 - 36.1
BEESHEHFEE (%)
ROA(%) 6.9 - - 9.6 - - 4.9 - - 4.5 - - 9.1 - -
BAMmAERER AHARE (%)
ROE (%) 16.4 - - 20.4 - - 9.7 - - 8.3 - - 17.5 - -
HRETERIB(FH)
Number of shares outstanding (thousands) 106,073 - - 106,073 - - 106,073 - - 318,220 - - 318,220 - -
(GE) 20225 12F 1ISEHABEOMBRERBICESE, 2023F 3 A1 AR TEEKRK 1 KRICOEIKROFNETHRADBNZToTLET . EXM I HLEL Y UHRBRUVHPRETEARIRE. HETORBELAL-THYET.

Note: Based on a resolution at the Board of Directors meeting held on 15 December, 2022, our common stock was split on a 3-to-1 basis on 1 March, 2023.
Basic earnings per share and number of shares outstanding don't take into consideration this stock split.

-1-




I —2. FLEFEEEDHM Breakdown of Key Expenses (Consolidated)

(Bfr : §A M) (Millions of Yen/%)

FY2021

FY2022

FY2023

2020/9/1 - 2021/8/31

2021/9/1 - 2022/8/31

2022/9/1 - 2023/8/31

FY2021 &#8 Full Year FY2022 &H Full Year FY2023 E# First Half FY2023 T# Second Half FY2023 i@# Full Year
&% sEELE ATHALE &% FE Lt AIHALL &% FELLE RIHALL &% L RIHALE &% FEEL RIHALL
Mil. Yen % Revenue % Change Mil. Yen % Revenue % Change Mil. Yen % Revenue | % Change Mil. Yen % Revenue % Change Mil. Yen % Revenue % Change

LEERE
Advertising and promotion 66,576 31 975 79,267 34 119.1 49,596 34 118.9 42,715 33 113.8 92,312 33 1165
MHARE
Rental expenses 62,494 29 116.6 78,347 34 125.4 53,988 3.7 134.4 49,135 3.8 128.7 103,123 37 131.6
BAEEEE R UZ D ithDEENZ
Depreciation and amortization 177,910 8.3 100.0 180,275 7.8 101.3 93,253 6.4 105.7 93,619 7.2 101.7 186,872 6.8 103.7
E3
Outsourcing 50,320 24 101.3 55,420 24 110.1 30,317 21 111.3 32,003 25 1135 62,320 23 1125
N
Salaries 285,361 13.4 102.8 318,618 13.8 111.7 180,247 12.3 123.1 203,730 15.7 118.3 383,977 13.9 1205
WinE
Logistics 91,375 43 97.2 93,122 4.0 101.9 58,872 4.0 117.8 48,025 3.7 1114 106,897 3.9 114.8
Z D
Others 84,389 4.0 99.5 95,102 4.1 112.7 57,935 3.9 1275 60,926 4.7 122.7 118,862 43 125.0

A&t

Total 818,427 38.4 101.6 900,154 39.1 110.0 524,210 35.7 119.3 530,157 40.8 115.0] 1,054,368 38.1 117.1

I —3. EHRE™E Capital Investment (Consolidated)
(Biff : §AMA) (Milions of Yen/%)
FY2021 FY2022 FY2023

2020/9/1 - 2021/8/31

2021/9/1 - 2022/8/31

2022/9/1 - 2023/8/31

FY2021 &#§ Full Year

FY2022 &#1 Full Year

FY2023 E#] First Half

FY2023 T#] Second Half

FY2023 @# Full Year

ER1=/Rn%Ex:
UNIQLO Japan 15,751 21,509 18,714 4,978 23,692
i) S By m =%
UNIQLO International 38,518 24,611 16,797 16,535 33,332
O—a—FE%:
GU 3,805 4,826 4,081 4,699 8,780
Ja—nNILISUREE:
Global Brands 1,818 1,381 911 894 1,805
ZDhESE:
Others 40,762 34,187 16,579 17,835 34,414
O
[=]-]
Total 100,653 86,516 57,085 44,939 102,024




I —4. HiBJEDIRR Store Numbers by Operations (Consolidated)

(1) #PAHBE Store Numbers by Operations

(B {3 : [E&H)
(Stores)

FY2022

FY2023

2021/9/1 - 2022/8/31

2022/9/1 - 2023/8/31

FY2022 &H#§ Full Year

FY2023 E#1 First Half

FY2023 TF#i Second Half

FY2023 &#§ Full Year

HIES | GRIEH | MEEE | MAKRER | KSR | SRIEH RS HIRE | HER | RIS SIS HRE | HIEH | RIEH | SHEE | #RH

Stores Stores Net Term Stores | Stores Net Term Stores Stores Net Term Stores Stores Net Term

Opened | Closed | Change End Opened | Closed | Change End Opened | Closed | Change End Opened | Closed | Change End
a=—4~0F%E UNIQLO X2 185 107 +78 2,345 108 41 +67 2,412 84 62 +22 2,434 192 103 +89 2,434
Ema1=/0%% UNOQLO Japan X 1 50 51 —1 809 14 16 —2 807 20 27 -7 800 34 43 —9 800
BEEJE Directly-run stores 49 30 +19 799 14 16 —2 797 20 27 —7 790 34 43 —9 790
7252 F v A XEE  Franchise stores 1 21 —20 10 0 0 0 10 0 0 0 10 0 0 0 10
BA= 0OFEFE UNIQLO International 32 135 56 +79 1,536 94 25 +69 1,605 64 35 +29 1,634 158 60 +98 1,634
J'L—8—F ¥ A5 Greater China 92 28 +64 996 45 13 +32 1,028 32 29 +3 1,031 77 42 +35 1,031
FiEKFEE Mainland China 89 24 +65 897 41 13 +28 925 29 29 0 925 70 42 +28 925
Z&# Hong Kong 0 1 —1 30 2 0 +2 32 1 0 +1 33 3 0 +3 33
& & Taiwan 3 3 0 69 2 0 +2 71 2 0 +2 73 4 0 +4 73
#2[E Korea 2 14 —12 122 6 3 +3 125 2 1 +1 126 8 4 +4 126
ZDMTOT A7 =FHX S/SE Asia & Oceania 35 12 +23 293 39 9 +30 323 23 4 +19 342 62 13 +49 342
< > H7R—)JL Singapore 2 1 +1 27 4 3 +1 28 1 0 +1 29 5 3 +2 29
< L— <7 Malaysia 4 1 +3 51 3 1 +2 53 1 0 +1 54 4 1 +3 54
2 A Thailand 6 4 +2 56 8 2 +6 62 4 4 0 62 12 6 +6 62
7 14 ') E > Philippines 8 6 +2 65 7 3 +4 69 2 0 +2 71 9 3 +6 71
4 > K37 Indonesia 9 0 +9 49 7 0 +7 56 8 0 +8 64 15 0 +15 64
A —X k517 Australia 1 0 +1 26 5 0 +5 31 2 0 +2 33 7 0 +7 33
AN kF L Vietham 4 0 +4 12 3 0 +3 15 4 0 +4 19 7 0 +7 19
4 > F  India 1 0 +1 7 2 0 +2 9 1 0 +1 10 3 0 +3 10
JE2K North America 2 0 +2 59 2 0 +2 61 6 0 +6 67 8 0 +8 67
|5KI3I USA 0 0 0 43 2 0 +2 45 4 0 +4 49 6 0 +6 49
|7J + 4 Canada 2 0 +2 16 0 0 0 16 2 0 +2 18 2 0 +2 18
ER M Europe %2 4 2 +2 66 2 0 +2 68 1 1 0 68 3 1 +2 68
EE UK 1 1 0 15 1 0 +1 16 1 0 +1 17 2 0 +2 17
2 2 > A France 3 0 +3 26 0 0 0 26 0 1 —1 25 [¢] 1 —1 25
KA Y Germany 0 0 0 10 0 0 0 10 0 0 0 10 0 0 0 10
~)L¥— Belgium 0 1 —1 3 0 0 0 3 0 0 0 3 0 0 0 3
AXRA > Spain 0 0 0 5 1 0 +1 6 0 0 0 6 1 0 +1 6
A T—7F > Sweden 0 0 0 3 0 0 0 3 0 0 0 3 0 0 0 3
45 >4 Netherlands 0 0 0 2 0 0 0 2 0 0 0 2 0 0 0 2
F > <—7% Danmark 0 0 0 1 0 0 0 1 0 0 0 1 0 0 0 1
427 laly 0 0 0 1 0 0 0 1 0 0 0 1 0 0 0 1
S—1—F% GU 24 14 +10 449 25 19 +6 455 27 19 +8 463 52 38 +14 463
JB—nN)LTS5 REEX Global Brands 27 84 —57 719 13 25 —12 707 28 54 —26 681 41 79 —38 681
A U—F% Theory X1 21 15 +6 437 6 8 —2 435 12 11 +1 436 18 19 —1 436
TSRTEE PLST 4 14 —10 88 1 4 —3 85 2 35 —33 52 3 39 —36 52
A k7—-F-aOkR=TFEZE Comptoirdes Cotonniers > 1 2 44 —42 111 4 8 —4 107 7 6 +1 108 11 14 —3 108
T) R BL-BLEE Princesse tam.tam 31 0 11 —11 83 2 5 —3 80 7 2 +5 85 9 7 +2 85
# & & Grand Total 32 236 205 +31 3,513 146 85 +61 3,574 139 135 +4 3,578 285 220 +65 3,578

X1 IS50FvAXEEZET
Includes franchise stores.

X2 OVT7HEEIEEZFLELTVES-OKFICEFEFEL

Given the suspension of operations at UNIQLO Russia, the Russia operation is not included.

EOS—FEE ARVITTYITRTOEHETEELZL

Note: Excludes Mina (Commercial Facility Business) and pop-up stores.




(2)BAKRFEIHBEIE (nf) Total sales floor space at term end ()

FY2022

FY2023

2021/9/1 - 2022/8/31

2022/9/1 - 2023/8/31

FY2022 &8 Full Year

FY2023 £ #i First Half

FY2023 T#1 Second Half

FY2023 &# Full Year

ER1=/0FZE UNIQLO Japan 813,994 813,987 813,683 813,683
ZDFEZE Others 2,570,195 2,606,720 2,619,299 2,619,299
&5t Total 3,384,189 3,420,707 3,432,982 3,432,982
CHHMRFHEBEE. EEEDHEBLTEYET,
Note: Total sales floor space includes only directly-run stores.
I —5. BAREEBDOWKR Number of Employees at Term End (Consolidated)
(B : N)
(Employees/%)
FY2022 FY2023
2021/9/1 - 2022/8/31 2022/9/1 - 2023/8/31
FY2022 &#] Full Year FY2023 £ #i First Half FY2023 T#1 Second Half FY2023 @Hi Full Year
A HIHE ATEALE A b p5 BIEREH L A Y5 8 LHL A# by AIHALL
Increase/ % Increase/ % Increase/ % Increase/ %
Number Decrease Change Number Decrease Change Number Decrease Change Number Decrease Change
(a) EMN21=Y0%F% UNIQLO Japan
EYERE
Full-time employees 12,698 —774 94.3 12,507 —440 96.6 12,482 —25 99.8 12,482 —216 98.3
IN—kTILINA
Part-time employees 25,261 —4,073 86.1 24,547 —1,824 93.1 22,781 —1,766 92.8 22,781 —2,480 90.2
ERi=y0%%x &
Total - UNIQLO Japan 37,959 —4,847 88.7 37,054 —2,264 94.2 35,263 —1,791 95.2 35,263 —2,696 92.9
(b) ZDfthZEZE Others
HEEHERE
Full-time employees 44,878 +2,761 106.6 45,998 +3,335 107.8 47,389 +1,391 103.0 47,389 +2,511 105.6
IN—RTILINA
Part-time employees 30,852 —2,950 91.3 30,571 —1,632 94.9 31,568 +997 103.3 31,568 +716 102.3
TOMhEE &5t
Total - Others 75,730 —189 99.8 76,569 +1,703 102.3 78,957 +2,388 103.1 78,957 +3,227 104.3
(c) &5t Total
HEEERE
Full-time employees 57,576 +1,987 103.6 58,505 +2,895 105.2 59,871 +1,366 102.3 59,871 +2,295 104.0
IS—R-T LN
Part-time employees 56,113 —7,023 88.9 55,118 —3,456 94.1 54,349 —769 98.6 54,349 —1,764 96.9
was
Grand Total 113,689 —5,036 95.8 113,623 —561 99.5 114,220 +597 100.5 114,220 +531 100.5

() SHEREREAEAE (BITRE.

EHERUTZILAA MHBEERS, ) THYET.

Note: The number of Full-time employees does not include operating officers, junior employees, or part-time workers.
GE) IR—=F - TLNAA FRIZOVWTR, ZEETI2EEOFEHARBICLYRELTEYFET .
Note: Regarding the number of part-time and temporary workers, we record the average number of people for the affiliated year.




I1—6. X#%EKRR

(2023%£8A318HT*E)

Principal Shareholders

(As of August 31,2023)

HER

Name

PR ()

Number of Shares

FTEMRI (BSHRAER
<) DERBISK T DR AR
BDEIE (%)

% of Total Shares in Issue

BATRE—rSRMEERITHRA S (SFED)

The Master Trust Bank of Japan,Ltd. (Trust account) 67,016,200 21.85%
#HHF IE

Tadashi Yanai 59,751,852 19.48%
HRAEHBRHRTERITUSFED)

Custody Bank of Japan, Ltd.(Trust account) 32,868,300 10.72%
TATATARR—I A E—T A

TTY Management B.V. 15,930,000 5.19%
A+ —iE

Kazumi Yanai 14,345,424 4.68%
HiH BEA

Koji Yanai 14,343,831 4.68%
HR£#tFight&Step

Fight & Step Co., Ltd. 14,250,000 4.65%
HRE#HMASTERMIND

MASTERMIND Co., Ltd. 10,830,000 3.53%
AT —hk-RF)—MEFEERTT

STATE STREET BANK AND TRUST COMPANY 8,429,753 2.75%
JPEILH Y - F—RERIT

JP MORGAN CHASE BANK 7,436,791 2.43%

GE) 20225128 15BBEOIMESRBICH IS, 202323 A1 AN TEBEKR 1 HRICODEZIHDEATHRADBEEZT>TLET .,
Note: Based on a resolution at the Board of Directors meeting held on 15 December, 2022, our common stock was split on a 3-to-1 basis on 1 March, 2023

Breakdown of Holdings by Shareholder Type (As of August 31,2023)

I1—7. IiAEMNKEKXSHRERE  (202348A318HRHE)
mAEE HEH(R) BT (1 B=E#%) BRLEE (%)
Number of Shareholders Number of Units % Share
(One unit = 100 shares)

BEA-ZDith
Japanese individuals, others 10,356 1,111,117 34.93%
ERATERES
Japanese financial institutions 61 1,018,065 32.01%
SFEA
Foreign investors 994 731,008 22.98%
EBE-TOMIEAN
Other Japanese companies and corporations 196 254,772 8.01%
SEF=tt
Japanese securities companies 37 65,779 2.07%

a5t

Total 11,644 3,180,741 100.00%

GE) BuuRiE%(£146,868%k LG >THYET .
Note: The numbers of shares less than one unit are 146,868 shares.

GE) B2#11,552, 700%k (.

TMEA - Z0fth) 12115, 5278 TEFhTHEY ET .

Note: The 11,552,700 shares of treasury stock include 115,527 units of shares held by individuals and others.
GE) 20225 12A15EMAEDOERMESREFBICE DS, 20235838 1 B CTHERRX 1 RIS OEIKRDEETHRALBIZITo-TLET,

Note: Based on a resolution at the Board of Directors meeting held on 15 December, 2022, our common stock was split on a 3-to-1 basis on 1 March, 2023

-b-



I —8. #BF93I5E LR

Sales Breakdown by Product Category/Operations

(BfI: '5HM)
(Millions of Yen/%)

FY2022

FY2023

2021/9/1 - 2022/8/31

2022/9/1 - 2023/8/31

FY2022 @H1 Full Year

FY2023 L First Half

FY2023 T# Second Half

FY2023 @# Full Year

FE LR L7 {044 FE EUnEE MR Fe b UnaE @Rt Fe v L7 {744

Revenue Percent of Total Revenue Percent of Total Revenue Percent of Total Revenue Percent of Total
A2 X Men'’s clothing 347,504 15.1 209,281 14.3 177,912 13.7 387,194 14.0
4 A2 X Women’s clothing 349,723 15.2 222,594 15.2 170,270 131 392,864 14.2
Fwy X+ RE— Children’s & Baby's clothing 63,902 2.8 38,580 2.6 26,854 2.1 65,434 24
JwyX - Z®DOih Goods and other items 31,629 14 20,540 1.4 17,056 1.3 37,596 14
ERN1=/ OFMsELA5 Total sales of UNIQLO Japan 792,759 345 490,996 335 392,093 30.2 883,090 31.9
F CBI:EIRA - #iEZESE LS Franchise-related income & alteration charges 17,501 0.8 4,169 0.3 3,168 0.2 7,337 0.3
ERN1=Y 0nEEA5 Total UNIQLO Japan Operations 810,261 35.2 495,165 33.7 395,261 304 890,427 32.2
B/N1=-0%FFE UNIQLO International Operations 1,118,763 48.6 755,259 515 681,888 52.5 1,437,147 51.9
2=/ 0FEEEE Total UNIQLO Operations 1,929,024 83.8 1,250,425 85.2 1,077,149 82.9 2,327,575 84.1
P—1—%% GU Operations 246,055 10.7 145,568 9.9 149,638 115 295,206 10.7
JRa—/\)LTJS5> REZE Global Brands Operations 123,162 54 70,235 4.8 71,449 55 141,685 51
ZDih=EZE Other Operations 2,880 0.1 1,121 0.1 969 0.1 2,090 0.1
&&t Total 2,301,122 100.0 1,467,350 100.0 1,299,206 100.0 2,766,557 100.0

GE)

FCHEBIRALIX. 75 0F v A REICHTIERTELE. 750F A XEMLOOA Y YT AIRATHY ., HEET LT LXK, /Y
fla=s0)] 7SV RDAPa7ILREERTEETHYET,
[$—1—] TSV RDHCa7IRMBBTELETHYET.
Ja—N\ILTS5Y REEF, 4 )—F% ([Theory (4 YU—) 1 TS5V FEORMRBIRGTEE) . T5RTEE (IPLST (F5RT) 1| T35V FEOKRHRBRFESE)

1
2 az=/n0FBFELIF.
3 U—a—FEkLI,
4

YOFELIT GHE) OMIERVEETY VML PRAZTHY ET,

avkJ—-F.-ab=IE % (TCOMPTOIR DES COTONNIERS (AU T— T :ab=I) ITSURDRHRBRFTEE) RUT) R 2L -2 LEE(TPRINCESSE TAMTAM(FTYU R B4 A L) ITSVRORHRIRFTEE) THERShTEYET,

ZTOMBELF. THEEEXETHYET.
6 EN1I=/0FXICEFNDIEIT—RAFTLE

20224 8 A#AEHA 130,9185AMH

20234 8 A#A@EHA 133,894H5H
7 LRSEBICE. HERFFIEFATEYEEA.
Note:

1. Franchise-related income refers to the proceeds from garment sales to franchise stores, plus royalty income. Alteration charges refer to income generated from embroidery prints and alterations to pants length.

2. UNIQLO Operations cover the selling of UNIQLO brand casual clothing.
3. GU Operations cover the selling of GU brand casual clothing.

4. Global Brands Operations consist of Theory operations (selling of Theory brand clothing), PLST operations (selling of PLST brand clothing), COMPTOIR DES COTONNIERS operations
(selling of COMPTOIR DES COTONNIERS brand clothing) and PRINCESSE TAM.TAM operations (selling of PRINCESSE TAM.TAM brand clothing).

5. Other Operations includes the real estate leasing business.

6. E-commerce revenue from UNIQLO Japan (internet and other direct sales channels)

Year ended 31 August 2022: 130,918 million yen
Year ended 31 August 2023: 133,894 million yen
7. The above amounts do notinclude consumption taxes, etc.



I-1. BERA=/70E8x FEEEHEE Management Indicator (UNIQLO Japan)

2021/9/1 - 2022/8/31

2022/9/1 - 2023/8/31

FY2022 L8] First Half

FY2022 @#8 Full Year

FY2023 L #§ First Half

FY2023 &#i Full Year

EEEEMTLS X
Net sales of merchandise at directly-run stores

359,056,019 +H
Thousands of Yen

662,527,575 +H
Thousands of Yen

411,967,181 +H
Thousands of Yen

749,826,218 +H
Thousands of Yen

(B & s B &)

(Increase at same stores) -9.0 % -33 % +10.0 % +7.6 %
EHIRBAG

Average number of employees 22,884 A 22,371 A 22,246 A 21,568 A
1TA&ERYTEES 15,690 +H 29,615 +H 18,519 +H 34,766 FH

Net sales per employee

Thousands of Yen

Thousands of Yen

Thousands of Yen

Thousands of Yen

FHIRENRIHE IR

Average retail floor space 785,626 m 791,598 m 819,767 m 824,223 m
HRFEiHEE

Total floor space at term end 779,898 m 813,993 m 813,987 m 813,683 m
TmMYf-YsEES 457 +H 837 ¥H 503 +H 910 FH
Net sales per square meter of retail floor space Thousands of Yen Thousands of Yen Thousands of Yen Thousands of Yen
TmAF-YEARERE 129 +H 167 +H 160 +H 141 +H

Inventory per square meter at end of term

Thousands of Yen

Thousands of Yen

Thousands of Yen

Thousands of Yen

THRBERHNK

Average number of stores in operation 780.1 786.7 803.1 800.9
1ES-YTES 460,299 +H 842,160 +H 512,990 +H 936,206 +HM
Net sales per store Thousands of Yen Thousands of Yen Thousands of Yen Thousands of Yen
1ES-YEAREE 130,068 +H 169,946 +H 163,263 +H 144,992 +H

Inventory per store at end of term

Thousands of Yen

Thousands of Yen

Thousands of Yen

Thousands of Yen

15 & 1Y FHEH

Shopfloor area per store

1,010 m

1,018 m

1,021 m

1,030 m

XEEEELELSICIXEaAYT—RELEEEHTEYEE A

X Net sales of merchandise at directly-run stores in the above table exclude E-commerce sales.




I—2 EBER1I=/YOEX

TLE FH FEMOAMFERLL

Year-on-Year Change in Same Store Sales, Customer Numbers and Average Purchase per Customer

(UNIQLO Japan)
FY2022 (2021/9/1 - 2022/8/31)
(%)
9R 108 118 128 1A 2R EH#E 3A 4R 5H 6A 7R 8H THIE B
Sep Oct Nov Dec Jan Feb First Half Mar Apr May Jun Jul Aug Second Half Total
==
ELE 80.9 95.2 95.4 88.9 929 86.0 91.0 89.3 115.8 1175 89.8 106.4 1149 104.7 96.7
Net Sales
BEFIE +EavY—X =8
Same stores+ Customer 81.0 95.5 100.9 94.8 96.3 87.4 93.9 84.2 103.9 109.6 84.2 93.7 100.2 95.4 94.6
Online sales Numbers
7065 %#(706 stores) % B fif
Average 99.9 99.7 945 93.7 96.4 98.4 96.9 106.1 1115 107.3 106.6 113.6 114.8 109.7 102.1
Purchase
==
JC-—1= 80.2 94.8 94.9 91.8 93.7 88.6 91.8 92.3 118.7 119.8 91.1 108.1 1184 107.0 98.2
Net Sales
EEE+EaY—R EEe
Own stores + Customer 80.0 94.8 100.1 97.6 96.6 89.8 94.4 86.7 106.5 111.7 85.4 95.2 103.0 97.4 95.9
Online sales Numbers
799E%#(799 stores) FH(H
Average 100.3 100.1 94.8 94.1 97.0 98.6 97.2 106.4 111.4 107.3 106.7 113.6 115.0 109.8 102.4
Purchase
FY2023 (2022/9/1 - 2023/8/31)
(%)
9R 10R8 118 128 1A 2R EH#E 3A 4R 5A 6A 7R 8H THIE B
Sep Oct Nov Dec Jan Feb First Half Mar Apr May Jun Jul Aug Second Half Total
NgJS:a'is 111.0 112.8 96.2 116.9 110.9 121.3 110.0 111.9 101.7 104.4 96.6 108.7 107.1 104.7 107.6
BEEIE +Eav—X BT
Same stores+ Customer 97.1 101.4 90.3 101.8 98.5 103.9 98.4 100.8 94.6 96.3 855 98.0 98.6 95.3 96.9
Online sales Numbers
6985 %#(698 stores) 2 H
Average 1144 111.3 106.5 114.8 112.6 116.8 111.8 111.0 107.5 108.4 112.9 110.9 108.7 109.9 111.1
Purchase
NgJS:Eers 114.1 117.0 99.2 120.7 1149 1255 113.7 112.4 103.4 106.7 98.4 111.2 109.6 106.5 108.8
EEE+EIT—R =g
Own stores + Customer 99.6 105.0 93.3 105.3 102.2 107.7 101.7 101.5 96.3 98.5 87.1 100.2 100.8 97.0 98.1
Online sales Numbers
790JE %8 (790 stores) 7= B
Average 1145 1114 106.4 114.7 112.4 116.6 111.8 110.7 107.4 108.3 113.0 110.9 108.7 109.8 110.9
Purchase
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Data target: UNIQLO Japan directly-run stores (excluding franchise stores)
Same stores: Directly-run stores that have been in operation for the full business term




