
Fast Retailing collaborates with the Fast Retailing Foundation and the Yanai Tadashi Foundation
and works with NGOs and NPOs to understand the needs of local communities everywhere,
providing support where and how it is needed. Below, we introduce some example initiatives of
our community engagement work around the world.

Fast Retailing Foundation

The Fast Retailing Foundation contributes to the 
Asian University for Women in Bangladesh, with the 
aim of promoting female leadership in Asia and  
supporting the advancement of female leaders on 
the world stage. Through this initiative, many 
motivated women obtain an opportunity to study at 
university, irrespective of their financial status or 
cultural background. Since 2013, the Fast Retailing 
Foundation has supported more than 200 women 
with $2.95 million in scholarships and $5 million in 
support for the construction of new school buildings.

Next generation empowerment
No. of beneficiaries in this area (FY 2021) : 138,282

Supporting people in crisis
No. of beneficiaries in this area (FY 2021) : 

4,608,058 

No. of beneficiaries in this area (FY 2021) : 236,566 

UNIQLO is widening the horizons of our contribution to the 
arts around the world. Beginning with the Museum of Modern 
Art of New York, our folio of global art partnerships has grown 
to include other major institutions around the world, such as 
London’s Tate Modern and the Louvre Museum in Paris. 
Through such partnerships, we sponsor free admission 
programs, guided tours, and collaboration products, aiming to 
make art more accessible and enjoyable for all.

Promoting culture and the arts

No. of beneficiaries in this area (FY 2021) : 405,500

In Europe and North America, UNIQLO participated in the 
garbage collection activities of World Cleanup Day, a global 
event. In France, World Cleanup Day presented an 
opportunity for employees to think about the issues of 
homeless people while cleaning the city together with 
homelessness support groups. In Korea (UNIQLO) and 
Taiwan (UNIQLO and GU), we participated in beach cleaning 
activities.

Local environment conservation 
initiatives

No. of beneficiaries in this area (FY 2021) : 16,125  

Diversity & inclusion initiatives

Since 2017, Theory has been conducting Be Heard, its 
program to empower women. Through Be Heard, Theory 
invites female entrepreneurs and innovators to talk about 
social issues and diversity topics and  share inspirational 
stories about their careers. To date, 19 panelists have 
presented to a total of over 17,000 participants.

The clothing items collected through reuse 
and recycling activities of each Fast 
Retailing brand provide essential clothing to 
refugees and internally displaced people 
around the world, support the independence 
of women and young people and bring 
clothing relief to people in crisis from natural 
disasters and other emergencies.

Clothing donations in 79 
countries and regions, with 
approximately 46.19 million 
clothing items
(As of the end of August 2021)

No. of beneficiaries in this area (FY 2021) : 2,091,314

In February 2021, UNIQLO donated approximately 25,000 
clothing items to people hit by a wave of low temperatures in 
Austin, Texas. We delivered a LifeWear package created in 
response to conditions at the time of the disaster. Each 
package contained items of clothing that were easy to carry 
and useful for controlling body temperatures.

Emergency and disaster support

(Including COVID-19 related support)

Afghanistan / Algeria / Angola / Australia / 
Bangladesh / Belarus / Belgium / Botswana / 
Brazil / Burkina Faso / Burundi / Cambodia / 
Cameroon / Canada / Central African Republic / 
Chad / China / Colombia / Cote d’Ivoire / 
Democratic Republic of the Congo / Denmark / 
Eswatini / Ethiopia / France / Georgia / 
Germany / Greece / Haiti / Hong Kong / India / 
Indonesia / Iraq / Italy / Japan / Jordan / 
Kazakhstan / Kenya / Kyrgyz Republic / Laos / 
Lebanon / Liberia / Malawi / Malaysia / 
Mauritania / Mozambique / Myanmar / Namibia / 
Nepal / Netherlands / Niger / Pakistan / 
Philippines / Russia / Rwanda / Saudi Arabia / 
Senegal / Serbia / Sierra Leone / Singapore / 
Solomon Islands / South Africa / South Korea / 
South Sudan / Spain / Sri Lanka / Syria / 
Taiwan / Tajikistan / Tanzania / Thailand / Togo / 
Tunisia / Uganda / United Kingdom / United 
States / Vietnam / Yemen / Zambia / Zimbabwe
(List in alphabetical order)

Giving Back to the World

UNIQLO has provided support to many people 
facing difficult situations due to COVID-19. In 
Malaysia, we collaborated with an NGO, The Lost 
Food Project, to provide approximately 500,000 
meals to socially vulnerable people. In Russia, 
UNIQLO  worked with local charitable organizations 
to support people in need, donating its HEATTECH 
clothing to homeless people, as well as to elderly 
people who became isolated because of COVID-19.

For more information
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