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We believe we can turn the power of clothing
into a force for good. By designing, making and
selling good clothing, we can make the world
a better place. Good clothing means simple clothing,
high in quality, and built to last. It’s clothing that
enriches the lives of people who wear it by giving
them comfort, protection and pleasure. It is produced
in a way that is harmonious with nature, without 
excessive burden on the environment.
Good clothing is made by people of diverse 
backgrounds working with energy and enthusiasm, 
under conditions where their health, safety and
human rights are respected and upheld. And we
will extend this same spirit to our customers and all 
our stakeholders, working with them to aspire to a 
better society where we all thrive. This is our promise: 
to always work toward a better, more
sustainable society.

We have identified six issues that are
material to our sustainability efforts. We have 
announced a commitment and targets for each
issue and are implementing them as part of our 
business strategy.

Six Material Issues

1. Create New Value through Products
 and Services
2. Respect Human Rights in Our Supply Chain
3. Respect the Environment
4. Strengthen Communities
5. Support Employee Fulfillment
6. Corporate Governance

I ntroduct ion

Fast Retailing manages eight apparel brands worldwide. Our mission is to deliver clothing that 
enriches the lives of all our customers around the world. For over 20 years, we have worked on 
sustainability activities with an aim to change the world for the better through our business.  

As the world continues working to overcome difficulties caused by COVID-19, we believe the 
predicament also presents opportunity. We are committed to helping the world bounce back and  
build a better future, leveraging the great power of creativity to transcend borders and industries.

In Sustainability Report 2022, we present some of our current key initiatives, as well as details of 
our future action plans and commitments.  
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