
I am Takeshi Okazaki, Group Executive Vice President and CFO at Fast 

Retailing.  

 

Today, I would like to run through our consolidated business performance for 

the third quarter of fiscal 2019, or the nine months from September 2018 

through May 2019,  and our estimates for the full business year through 

August 2019. 



 

 

 



The Fast Retailing Group achieved a record performance over the nine months 

through May 2019 by generating rises in both revenue and profit that were in 

line with our expectations. 

 

For the three months from March to May 2019, the Group reported increases in 

both revenue and profit that were roughly in line with our latest estimates. 

Consolidated revenue rose 7.3% year on year to ¥555.1 billion, business profit, 

an indicator of fundamental corporate profitability, expanded by 9.8% to ¥77.2 

billion, and operating profit increased by 9.3% to ¥74.7 billion.  

 



Here, I would like to talk about the main factors affecting consolidated profit in 

the nine months to May 2019.  

 

Consolidated revenue expanded by ¥118.7 billion year on year to ¥1.8228 

trillion in the first nine months of the current business year on the back of 

considerable revenue increases from both our UNIQLO International operation 

and our fashion-fun, low-priced GU casualwear brand.  

 

The consolidated gross profit margin declined 0.9 point to 49.0% in the first nine 

months. Breaking that figure down, while the gross profit margin at GU 

improved 4.9 points, the gross profit margin contracted 2.4 points at UNIQLO 

Japan, and 0.7 point at UNIQLO International. 

 
The consolidated SG&A ratio increased 0.1 point to 35.2%. While the ratio 

decreased 0.3 point at GU and 0.1 point at UNIQLO International, it increased 

0.9 point at UNIQLO Japan.  

 

Meanwhile, consolidated business profit declined 0.7% to ¥250.5 billion.  

 

The net amount of other income/expenses stood at minus ¥2.8 billion, a great 

improvement on the previous yearôs minus Ô13.4 billion.   

 

As a result of the above factors, operating profit increased by 3.7% year on year 

to ¥247.6 billion. 



Moving on to look at finance income/costs, we reported a net finance loss of 

¥0.4 billion in the first nine months of fiscal 2019.  

 

As a result, profit before income taxes increased by 4.1% to ¥247.2 billion, 

and profit attributable to the owners of the parent increased by 7.0% to 

¥158.6 billion. 



Slide 6 displays the breakdown of performance by Group operation. I will 

explain the factors affecting each individual business segment in more detail 

in the subsequent slides.  



Letôs look first at UNIQLO Japan. UNIQLO Japan reported declines in both revenue 

and profit in the third quarter, with revenue contracting 0.5% year on year to ¥209.7 

billion and operating profit declining by 7.5% to ¥28.9 billion.  

 

This performance was roughly in line with our estimates, because, when we compiled 

them, we already knew that the third-quarter performance would be compared to a 

strong result in the third quarter of fiscal 2018, and that we were planning to defer our 

hallmark UNIQLO anniversary sale, which traditionally takes place in May, until the 

month of June.  

 


