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LifeWear: ANew Industry
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Sustainability Starts with Society
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Overcoming COVID-19 Together
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LifeWear Is for Everybody
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TEN YEARS WITH REFUGEES INTERVIEW

Ten Years with Refugees
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WORKER WELLBEING AS A PRIORITY INTERVIEW
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Worker Wellbeing and Beyond, Indonesia
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Humanity + Technology
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GENERATION NEXT, FINDING A WAY INTERVIEW
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Generation Next, Finding a Way
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GIVING BACK TO THE WORLD ACTIVITY

Giving Back to the World
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Corporate Governance
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[AIHELARERS ] EERFRRENTHRERRNEAEA, EGES
UEHITES, RAAFELRERS, ZERSBIBOLMH BT FI#TE
HEEEMA— TSR RIE.

20215 E, ZERSMINF R RIXT, 8P4 5K 3 ML AR B 43 Bz % 2 A lle
ARKIAR, HEmitiEs). ARXRERXREHHEEERL %R
TTRE. BERESR TIRERPEE, AR SEZMMEY, FHE
B REENBIEL THiL,

[ARZERS] HMPHIRZTHEERRK, MANRRBAENIHEURE
EMAREBHITHINNES. RI\E2018FFEHANFHBITEEAR
HRE, AREFRLS, MUSHTHIIRGEEZNAFRETREEN,
ARZERSFERBAEDNESEERERSR, WEIFREMZENETEEZI
RIMEMEGHTEE, FRZENUMEEHTEUS LS,

AEEEN BRI

EANBEERR—IR, EHEGANG, BIEBREELVFNNEM. BHE
EHAHET AR CRHEERRAATAENY R TITAME. ATIIIRRH
X—AN, BIHEEICRE R TEBMRIAXETARE. B, &
MERISFEZHRFRERY, HULEEHRURETFTANE.

Fast Retailing Co., Ltd.( R$EFRLAF ) ZARRIE (EX)
UTHEBEXRARRE. MR ESENERAEEURATIRERERE.

https://www.fastretailing.com/eng/about/governance/
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BHRAERMELEHTAXTRERZRED, EUERHRAEXR(IR) EE%

HAEE, FASHNBHEXFEBRAXRESR.

[EEERE] KX “ERREFEXREF HEER

REFMTFARIMIR. 2. ARRITREHNBRER.

UNIQLO Sustainability/ THE POWER OF CLOTHING
RARETFHELR R UIRKE DB IEEXFHAEK
HWiES ARHEKARFARRR. (EX)

www.fastretailing.com/eng/sustainability/
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[AEEHEERRER] AXBUTENEERT

KRERSEWHITHERREX

LifeWear %3 X &% 10 7E Zh#L557.
https://www.uniglo.com/jp/ja/contents/sustainability/
sustainability_mode/

ERPRER. RERETFHEKXENBHRABBIFE R LR GRS A ERiE RIS FTRIAR R

WHEH (IRFEE)
M EARLEERERAFELNE, (XX)

https://www.fastretailing.com/eng/ir/

o
=
REHERH (FEMR)

AN 2021 F58 AN FEMETELNE, ()

https://www.fastretailing.com/eng/ir/library/annual.html

BHREA (THEER)
DA TSR RIEHEAERATELIE. (E30)

https://www.fastretailing.com/eng/sustainability/

REHERH (T FFERRBIEE)

REHEFR ESGEXHIBEATEM N, (3£30)
https://www.fastretailing.com/eng/sustainability/report/
data.html
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[mEH$]
H Fast Retailing Co., Ltd. GRIEHRAT) EMMARE. BMAETESRE THNBREEDAET
REVEDNEARABTHELHSEE, SFERRHERANSLIIIZRETHELBRNAXED,

(AR E ]
RN E LRSS R (Fast Retailing Co., Ltd. MR BAFMBARSMIELAF) AR, FHFLid
RN AR R E X R

[(FHREESHE]

20205 9HZ20214%8A

* AIRERHRMBER, LERHARAR, A0 SEERE.
*HTFEEMRESD, RTSHEENER

[FPxzhR% ]
202254 B (THREHRTF 2023 F3 AEERT)

B MRIZZ (P.6-13). EBET (P.20-23). KK#F (P.24-27. P.30-31),
HAtisg hiR R,
B KEIKONDO (#. P.6-9. P.11-13. P.15-17 &£, P.22-23. P.30-31. P.36-37).

HiAHEH (P.4-5). Second Life Studio @The Bakery / Dahahm Choi (P.17 &),

Shinsuke Kamioka LRIf#4 (P.18 . P.214. P.24 £ k). Shu Tokonami(P.18 ).

© UNHCR/ Eugenia Paz (P.20 ).

Fondazione Progetto ARCA Onlus / Daniele Lazzaretto (P.21 %).

© UNHCR /P Gomes (P.24 & T). KINYA (P.25). UN Women / Pornvit Visitoran ( P.26-27)
#1E€IEIR 4 : The Astronomer / Johannes VERMEER / 1668 The Winged Victory of Samothrace

(© Musée du Louvre Louvre Pyramid © .M. Pei © 2022 Yu Nagaba(P.35 8 Ei2%E KB H)

FARERRB K Fast Retailing Co., Ltd.(R#HFRAF) RAKATRARAIESRENKFRR, TEEHE
BELZITHUATMITK. RE. 2EFHREEHRMEAERATHHRRRN, XEFNREFERHARER
T H A RIE S IR, BMSRRFHLETL, WARMNELEHLERIHFRRATAESTULRF. & KiE
EFUER.
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