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Forward-looking Statements

Statements in this annual report with respect to FAST RETAILING’s plans, strategies, forecasts and other statements that are not historical facts are forward-

looking statements that are based on management’s assumptions and beliefs derived from information currently available and invoke risks and uncertainties.

Factors that could cause actual results to differ materially from such statements include, without limitation, global economic conditions, demand for and com-

petitive pricing pressure on products and services, FAST RETAILING’s ability to continue to win acceptance for its products and services in highly competitive

markets, and currency exchange rate fluctuations.
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