
Changer la façon de s’habiller, sortir  des sentiers battus, 
             et proposer une autre vision  du monde.

옷을 바꾸고, 의식을 바꾸고,  세계를 바꿔나간다.

改变服装, 改变常识, 改变世界

服を変え、常識を変え、世界を変えていく

To create truly great clothing with new and unique value, and to enable people all over the 
world to experience the joy, happiness and satisfaction of wearing great clothes.
To enrich people’s lives through our unique corporate activities, and to seek to grow and 
develop our company in unity with society.

Changing clothes.  
Changing conventional  wisdom.  
Change the world.
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In compiling CSR Report 2009, we at FAST RETAILING 
have applied the framework of the Group’s corporate 
philosophy, the FAST RETAILING WAY, to clearly 
delineate the social responsibilities associated with our 
business activities. We intend to respond with sincerity to 
the expectations, interests and concerns of our diverse 
stakeholders by deepening our dialogue on the basis of 
this report.

The sections for each category of stakeholder include 
reports from officers and employees on activities in 
which concrete progress is being made. These reports 
also address areas where results have fallen short of our 
expectations and for which we welcome your candid 
opinions for improvement.

Please refer to our Annual Report and website 
(http://www.fastretailing.com), which serve as companion 
references for this publication and provide additional 
corporate information and supplementary data.

Editorial Policy

Period
September 2007 to August 2008
• �Unless otherwise indicated, figures cited in this report 

pertain to fiscal year results.

• �We have included the most recent information available 
after the above period, particularly for material issues. 
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