RE UMD, oAl HHL, MAIE BRRLtzict

A Message from the CEO

Highlights of UNIQLO CSR Activities

Topic 1 UNIQLO’s Quality and Safety Control System

Changer la facon de s’habiller, sortir des sentiers battus, .

Maximizing the Value of Our Clothes

UNIQLO’s All-Product Recycling Initiative -

et proposer une autre vision du monde.

For Our Business Partners

For Our Employees
For the Community and Environment
CSR Management and Compliance

Profile of the FAST RETAILING Group

B FAST RETAILING Corporate Statement Companies and Their Major Initiatives
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u u | Editorial Policy
In compiling CSR Report 2009, we at FAST RETAILING
have applied the framework of the Group’s corporate
| philosophy, the FAST RETAILING WAY, to clearly

delineate the social responsibilities associated with our
business activities. We intend to respond with sincerity to

the expectations, interests and concerns of our diverse
stakeholders by deepening our dialogue on the basis of
| this report.

The sections for each category of stakeholder include

To create truly great clothing with new and unique value, and to enable people all over the reﬁoﬁs from officers and Emp'oyeez O’%haC“Vi“eS in

. . . . . . which concrete progress is being made. These reports
world Fo experlence_ the joy, happlness_and satisfaction of \{v_earlng great clothes. also address areas where results have fallen short of our
To enrich people’s lives through our unique corporate activities, and to seek to grow and expectations and for which we welcome your candid
develop our company in unity with society. opinions for improvement.

Please refer to our Annual Report and website
(http://www.fastretailing.com), which serve as companion
references for this publication and provide additional
corporate information and supplementary data.

Period

- -
& Ty & 'Y September 2007 to August 2008
\ ® Unless otherwise indicated, figures cited in this report
N\ pertain to fiscal year results.

* \We have included the most recent information available
after the above period, particularly for material issues.
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Publication

January 2009 (Published annually. The next issue is
scheduled for January 2010.)

Inquiries concerning this report

Corporate Social Responsibility Department,
FAST RETAILING CO., LTD.
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